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BOIZEL CHANOINE CHAMPAGNE (BCC) is a leading
Champagne Group, present at all levels throughout
the chain of production, from the vineyard through
to sales and marketing, upholding ancestral 
techniques.

BCC has a broad portfolio of Houses, each present 
on distribution channels that dovetail effectively with
one another for both France and export:

- Champagne Lanson (Reims), the prestigious 
international brand.

- Champagne Boizel (Epernay), French mail-order
market leader, with wines distributed in the 
traditional sector for international markets. 

- Champagne Chanoine Frères (Reims), wines 
intended primarily for the mass retail market
(Chanoine brand), notably with the Tsarine Grande
Cuvée range.

- Champagne Philipponnat (Mareuil sur Aÿ), which
owns the prestigious Clos des Goisses, with wines
available on selective retail markets.

- Champagne De Venoge (Epernay), also sold on
selective retail markets, notably with its Louis XV
grande cuvée.

- Champagne Alexandre Bonnet (Les Riceys), owner
of a vast vineyard (wine sold in traditional sectors),
as well as the Ferdinand Bonnet brand.

- Maison Burtin (Epernay), a mass retail supplier and
owner of the Besserat de Bellefon brand, distributed
through traditional networks (restaurants, wine
stores).

In 2008, 19.8 million bottles of Champagne were 
produced and sold by all the Group's Houses.



Dear Shareholders,

2008 was marked by a particularly
disrupted environment, affected
from mid-September by the 

sharp decline in the global economic
environment. Within this context, the
BCC Group has weathered the first 
fallout from the crisis and continued 
forging ahead with its value strategy, 
the relevance of which has been 
confirmed by its sound accounts for
2008.

With 300.6 million euros in revenues,
down 3.5% at constant exchange rates,
our operating margin represented 
16.9% of consolidated revenues. This
change reflects moves to bring the 
new subsidiaries – Champagne Lanson,
Champagne Besserat de Bellefon and
Maison Burtin – into line, as well as 
improvements in the product mix and
the effective management of our costs.

These results highlight the relevance of
our business model: recognized quality
of the wines produced by the different
Houses, creativity of their marketing and
active presence across all distribution
channels. These values, underpinning
our development, combined with strong
financial discipline for the allocation 
of our resources, the choice of our 
investments and the recognition of our
assets, will ensure the long-term viability
of our Group.

In 2008, we neither rashly raised nor 
slashed the prices for our wines. In 2009,
BCC will once again opt for a happy
medium: giving priority to our leading
Brands, without neglecting any market
segment, including the entry-price 
segment. The good fit between our
Houses allows us to do this.

But for all that, 2009 will clearly not 
be simple. This unprecedented crisis
requires us to be both realistic and 
pragmatic. We will keep our composure
in a difficult situation. Our teams are
demonstrating their ability to respond
effectively to the environment, putting
their talents to work in order to achieve
ambitious goals.

Looking beyond aspects linked to 
the economic environment, our action
has a long-term focus. We have 
successfully grown, establishing our
Brands in modernity, without losing 
their tradition for excellence or their
identity. Working closely with our grape
suppliers, our ambition is founded on 
the "Champagne legitimacy" of the
Group's managers, who work and live 
in Champagne and are genuinely 
driven each day by their passion for its
fine wines.

I would like to thank all of our partners
and our shareholders for their confidence,
trust and loyalty.
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Message from the Chairman

“IN 2009, WE ARE CONTINUING TO FORGE AHEAD WITH OUR
VALUE STRATEGY AROUND BRANDS WITH A STRONG IDENTITY,
REASSERTING OUR POSITION AS A GLOBAL CHAMPAGNE PLAYER,
COVERING ALL MARKET NICHES. IN THIS STORM, BCC WILL BE A
HAVEN OF STABILITY IN CHAMPAGNE”.

Bruno Paillard
Chairman

MESSAGE FROM THE CHAIRMAN
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Management and supervisory bodies
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Close to 20 million bottles sold in 2008
(million bottles)

Change in business excluding destocking
(completed in 2007)
(million euros)

2008 REPRESENTS THE SECOND YEAR TO FULLY BENEFIT FROM THE NEW CONFIGURATION 

RESULTING FROM THE ACQUISITION OF MAISON BURTIN AND CHAMPAGNE LANSON ON

MARCH 22ND, 2006; EXCLUDING THE BALANCE FOR DESTOCKING AT THE END OF JANUARY

2007, THE FINANCIAL YEARS ARE THEREFORE COMPARABLE FOR 2007 AND 2008.

KEY FIGURES FOR 2008

Good performances
set against the economic backdrop in 2008

Lanson subsidiary performing very well in the UK

Holder of the Royal Warrant
since 1860, Champagne
Lanson recorded a good 
performance in the UK in 
2008, despite an unfavorable
exchange context. With
volumes sold up 8%, Lanson
has further strengthened its

leading position on the number one export 
market for Champagne. Thanks to Lanson, which
exports 75% of its Champagne, the BCC Group is
benefiting from better international visibility.

Significant investments on production in 2008

BCC has finalized a 
major expansion of its
capacity at the Chanoine
Frères site in Reims. With 
a 30,000 sq.m covered
building that can house
around 30 million bottles,

Chanoine Frères has one of the top performing 
sites in the Champagne region. At Maison Burtin 
in Epernay, significant investments have also been
made in order to modernize the production lines,
ensuring the responsiveness required in order to 
meet the new challenges on mass retail.
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CHAIRMAN KEY FIGURES HOUSES STRATEGY STOCK MARKET

IFRS - in million euros 2008 2007 change 2007 
restated *

Revenues 300.65 359.42 -16.3% 322.38

EBIT 50.63 51.98 -2.6% 51.98

% of revenues 16.9% 14.5% 16.1%

Pre-tax earnings 31.75 32.44 -2.1% 32.44

% of revenues 10.6% 9.0% 10.1%

Net income (Group share) 20.53 21.37 -3.9% 21.37

% of revenues 6.8% 6.0% 6.6%

Condensed income statement

* Excluding the 37 million euros resulting from the balance on the destocking program launched in line with moves to restructure the debt of the 
Maison Burtin – Champagne Lanson subsidiaries acquired at the beginning of 2006.

Lanson
Reims

Boizel
Épernay

Chanoine Frères
Reims

Philipponnat
Mareuil sur Aÿ

De Venoge
Épernay

Alexandre Bonnet
Les Riceys

Burtin
Épernay
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GROUP HOUSES

BOIZEL CHANOINE CHAMPAGNE HAS A BROAD PORTFOLIO OF HOUSES, EACH PRESENT ON

DISTRIBUTION CHANNELS THAT DOVETAIL EFFECTIVELY WITH ONE ANOTHER ON BOTH FRENCH

AND EXPORT MARKETS.

Champagne Houses
drawing on their rich histories

BCC’s roots are firmly anchored in the beautiful
Champagne region. Each one of the Houses
making up the Group has a history dating back

more than a hundred years. They have been created
and have grown through the commitment of the men
and women who have successfully developed them,
despite historical contingencies.

They proclaim their roots and their unique blends. 
In essence, they dovetail effectively with one 
another, each positioned on different distribution
channels. They have joined together and united, 
while maintaining their own identities and the family
spirit that has underpinned their development.

Vineyard AOC
Source : carte CIVC



CHAMPAGNE LANSON in Reims
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HOUSE FOUNDED IN 1760

HISTORY I The Champagne House LANSON
adopted the Maltese cross as its emblem
when Nicolas Louis Delamotte, the 
founder's son and a Knight of the Order of
Malta, took the helm in 1798. In 1828, he
joined forces with Jean-Baptiste Lanson,
the first of the name. From the outset, the
House has shipped its wines outside of
France: to Germany, to the Netherlands
and, of course, to England, where Her
Majesty Queen Victoria awarded it her first
certificate as an Official Supplier for the
Court of England in 1860, a title that it still
holds today.

THE LANSON WORLD I The quintessence 
of the LANSON style, the Noble Cuvée
embodies the House's excellence. In
almost 20 years, only seven vintages have
been selected for the Noble Cuvée Brut, 
a Champagne with pure lines and a
remarkably full mouth. Champagne 
LANSON is the partner for numerous
events. In 2008, it graced the French Golf
Open, the main polo tournaments in
Germany, the Deauville Jumping show, the
Monaco Yacht Show and the Wimbledon
and Monte Carlo tennis tournaments. 
It was also present during popular tourna-
ments such as the Six Nations, the 24 Hours
Le Mans and the Tour de France Auto.

CHANNELS I LANSON has an excellent
level of brand awareness, present on 
the five continents, with strong positions,
notably in the UK. It is distributed across all
channels – wine stores, gourmet food
stores, restaurants, bars, hotels, supermar-
kets – in France and abroad.

 

In 2009 I Champagne LANSON is consoli-
dating its repositioning around a new 
specific, attractive and prestigious brand
image, centered around the Lanson cross.
Moves to revitalize the image are being
accompanied by new labels across the
entire LANSON range, as well as new 
cases and gift boxes that are better suited
to the status of a prestigious international
brand. Recognized worldwide for the 
quality of its wines and its unique style,
Champagne LANSON’s back label now
shows the disgorging date, guaranteeing
transparency and its high level of 
expertise.

www.lanson.fr



HOUSE FOUNDED IN 1910
The first PHILIPPONNAT appeared in 1522 
in Aÿ, at the heart of the Champagne
region. From the Brut Royale Réserve, a
genuine ambassador for the House, to the
prestigious Cuvée du Clos des Goisses 
vintage, its wines are full-bodied, 
structured, with blends dominated by
Pinots Noirs, created to be enjoyed by
lovers of fine wines. Upscale wines 
reserved for fine restaurants, wine stores,
gourmet food stores and enthusiasts. Its
PHILIPPONNAT-Les Domaines Associés 
subsidiary distributes Domaines Barons de
Rothschild (Lafite) wines in France.

In 2009 I PHILIPPONNAT is maintaining its
commitment to producing and selling 
upscale wines for export and traditional
channels. 2009 will see the launch of the
first Royale Réserve (brut non millésimé) in
special bottles, crowning and symbolizing
the House’s qualitative renewal.

www.champagnephilipponnat.com
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GROUP HOUSES

HOUSE FOUNDED IN 1730

Founded under the reign of Louis XV, 
CHANOINE FRERES was the first House to
be authorized by the city of Epernay to dig
a cellar in Champagne. The second oldest
Champagne House, at the dawn of the
21th century, it represents an outstanding
Brand combining modernity and quality.
CHANOINE FRERES Champagnes are 
primarily present in all leading retail 
stores, with the classic CHANOINE FRERES
range and the prestigious TSARINE range.

In 2009 I Following the successful 
integration of the Chanoine sales team
into L.I.D, this rational organization 
is paving the way for the further 
development of the Chanoine and 
Tsarine brands on mass retail markets. 
The Tsarine brand is also developing 
its business for export, as well as with 
its traditional client base, and the "night" 
sector.

www.champagnechanoine.com

HOUSE FOUNDED IN 1834

«One Family, one House, one Tradition»: 
for 175 years, the BOIZEL Family has 
dedicated itself with passion to creating
exceptional wines. Distributed in the 
UK as early as the 19th century, BOIZEL
Champagne has built up a wonderful
reputation in Great Britain, with its 
presence gracing the season's elegant
events.
The French mail-order market leader,
Champagne BOIZEL is distributed through
traditional channels on international 
markets.

In 2009 I The House is celebrating its 175th

anniversary with a magnificent new 
vintage in the Joyau de France collection:
the 1996. This celebration will represent an
opportunity to highlight the passion and
high standards that have underpinned 
the elaboration of great Champagnes for
five generations.

www.boizel.com

CHAMPAGNE BOIZEL in Epernay

CHAMPAGNE CHANOINE FRÈRES in Reims

CHAMPAGNE PHILIPPONNAT in Mareuil-sur-Aÿ



HOUSE FOUNDED IN 1973

ALEXANDRE BONNET offers a magnificent
range of Champagnes, primarily for
export, but also for retail clients in 
France. In Les Riceys, at the heart of 
the Champagne region's largest plot,
ALEXANDRE BONNET, with its magnificent
vineyard, provides the Group's various
Houses with a major source of grape 
supplies.

In 2009 I Alexandre Bonnet will continue
developing its House on exports. Alongside
this, the Champagne range is being 
further strengthened with the release of 
a new “EXTRA BRUT“ cuvée in Rosé and
Noir. A pure product of Les Riceys, 
this new cuvée has been created 
specifically to satisfy the tastes of 
demanding enthusiasts.

www.alexandrebonnet.com

HOUSE FOUNDED IN 1837

DE VENOGE cultivates a policy of quality
and innovation in the purest Champagne
tradition. Recommended by numerous
prestigious institutions, DE VENOGE 
represents one of the most decorated
Champagnes of its generation.
Both in France and abroad, DE VENOGE
has built up a network of excellent 
professionals from the traditional sector. 
DE VENOGE is strengthening its interna-
tional development, with DE VENOGE
Champagnes now found in numerous
countries.

In 2009 I DE VENOGE is continuing to 
move ahead with its development on 
upscale wines, driven by a new Louis XV
Rosé Extra brut 2002 vintage. To 
consolidate its positions in a slower 
market, DE VENOGE is focusing its actions
in the field.

www.champagnedevenoge.com
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HOUSE FOUNDED IN 1843

In 1843, Edmond Besserat, from Hautvillers,
founded the BESSERAT House in Aÿ. Then, in
1927, his grandson Edmond married Yvonne
de Meric de Bellefon. In the 1930s, the House
developed a Champagne to ideally accom-
pany an entire meal, with a light sparkle
and fine mousse: the Crémant des Moines.
This wine, which has been renamed Cuvée
des Moines, is now the jewel in the House's
crown. With a very strong presence in hotels
and fine restaurants in France, BESSERAT de
BELLEFON is also available through wine
and gourmet food stores, as well as in the
traditional sector on international markets.

En 2009 I Focused purely on the traditional
channel, Champagne BESSERAT DE 
BELLEFON is forging ahead with its 
repositioning.  To further strengthen the level
of brand awareness, marketing actions will
be ramped up with a communications 
campaign in more general public media.
Since the start of the year, the Cuvée des
Moines range has been enhanced with a
tête de cuvée 2002 vintage.

www.besseratdebellefon.com

CHAMPAGNE DE VENOGE in Epernay

CHAMPAGNE ALEXANDRE BONNET in Les Riceys

CHAMPAGNE BESSERAT DE BELLEFON in Epernay












